








Adjacent to Interstate 40, Dumplin Creek 
is the initial arrival experience for visitors
to the most popular tourist attractions in
the state of Tennessee.

•  Great Smoky Mountains National

Park: Established in 1936 and propelling

the tourism industry in Sevier County ever

since, the national park is the most visited

in the entire system, welcoming over 12

million nature enthusiasts every year, most

of which arrive through Sevier County.

•  Dollywood, Pigeon Forge: The theme

park named for part-owner Dolly Parton

admits 2.2 million guests a year, making it

both the most popular theme park and most

frequented attraction (after the Great Smoky

Mountains National Park) in Tennessee.

•  Ripley's Aquarium of the Smokies,

Gatlinburg: Opened in 2000 and

designated the most visited aquarium in the

United States in 2001, when over 2 million

tourists passed through its galleries,

Ripley's Aquarium of the Smokies is the

largest single tourist draw in Gatlinburg.

•  Ober Gatlinburg, Gatlinburg: The Ober

Gatlinburg ski resort sits above Gatlinburg,

offering numerous attractions for visitors

unique to the county, including winter ski

slopes and an indoor ice skating rink. The

tramway that takes visitors to and from the

Gatlinburg Parkway is touted as “America's

Largest Aerial Tramway”

• 63% percent of travelers include a visit to a shopping area as an activity on at
least one trip.

• 48% of shopping travelers prefer to visit centers that are not enclosed.
• The Southeast Region of the U.S. is the most popular destination area among

shopping travelers.
• More than 68,000 cars, on average, travel along Interstate 40 each day directly

in front of Dumplin Creek.
• The Great Smoky Mountain National Park draws more visitors than any other

attraction in the state of TN.
• Demographically, shopping travelers are evenly split between male and female

• Average Household Income is $69,400.
• Average age is 42 years old.
• Four in ten households have children at home.
• Sevier County delivers a well monied and well educated customer base.

• On average, shopping travelers report spending $333 on purchases on their
most recent trip.

• They spend $429, on average, per trip on things to do.
• Shopping travelers spend $531, on lodging, per trip (1-2 nights). This is

higher than the U.S. average trip spending of $438.
• Shoppers on long trips (7+ nights) spend $1,101, on lodging, per trip.

• Visiting museums, national parks, attending cultural events, nightlife activities
and visiting theme parks or amusement areas are among the most popular
activities among this traveler type.

• High-spending travelers are more likely to visit when the atmosphere is unique,
and/or when the area also has entertainment and dining.
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